August Issue of the WRite Stuff – Mayor’s Article

From time to time, I feel it is necessary to respond to the many rumors that so routinely circulate throughout our community.  This month is that time again.
Let me start with the Globe Roofing rumors.  As you probably know, the City has acquired the former Globe Roofing properties and is actively marketing the property to potential developers.  The rumor that is circulating is that BP is taking the property from the City and will leave the property vacant to act as a buffer zone for the new process unit that was built just to the east of the property.  While this rumor does have some correct facts, it is incorrect on some key issues.  It is true that the refinery has approached the City and is interested in acquiring the property to serve as a buffer zone.  But, to clarify the rumors, it is our opinion that they have no legal jurisdiction to take the property from us.  The recommended buffer zone is an internal company policy and not federal, state or local law.  My position on this issue is very simple.  If this property is needed to improve the viability of the refinery, then they must pay the City annual lease payments equal or greater to the maximum property tax that we could have received if we developed the property.  If we can’t come to an agreement, we will proceed with our plans to attract new development to the site.
Rumor two involves the Whiting Fire Department.  Certain uninformed individuals have made a concerted effort to circulate the rumor that my goal is to eliminate the department.  This couldn’t be further from the truth.  Granted, I have made some very difficult decisions to improve the financial operation of the department.  These decisions, which have the potential to save the City over $500,000 annually, were made after much deliberation and careful thought to ensure the safety of both the residents and the firefighters.  Our fire and police departments continue to excel beyond expectations in nearly all areas of their operations.  This is true even while operating with fewer employees and dealing with the unfounded rumors about the uncertainty of their future.  I will tell you what I told each firefighter at a meeting last year; It is in our City’s best interest to maintain its full-time fire department and I will continue to fight to maintain the operation.  BUT, it is my responsibility to the tax payers of this community to ensure that every department is operated as cost-effectively and efficiently as possible.  
I feel obligated to make a few comments about our recent marketing strategy and new City logo.  After the rollout, my staff and I received hundreds of calls, comments and emails regarding the project.  Many of them were compliments and kind words, many of them were not.  Many of them were very intelligent suggestions on how to enhance our promotion and many of them were not.  I never expected everyone to fall in love with our new look and I was prepared for a reaction both pro and con.  What I didn’t expect was the embarrassing tone of many of the comments that were not directly related to the logo or campaign itself.  In the end, you gauge the effectiveness of a marketing campaign by how much attention it drew.  We must be well on our way to success.     
Till next month…Mayor Joe
